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ENDING UNJUSTIFIED GEOBLOCKING
TO BOOST ONLINE SHOPPING IN THE EU
E-COMMERCE IN THE EU
The value of e-commerce in the EU is growing, but its full potential still remains untapped.

19% of consumers buy online

9% of companies

from another EU country

sell cross-border

WHAT IS THE EUROPEAN UNION DOING TO IMPROVE E-COMMERCE?
Modernised EU digital
contract rules proposed
in December 2015,
under discussion

A New Deal for Consumers,
proposed in April 2018,
also under discussion, to
strengthen online rights.

Agreed October 2018:
New rules to allow the same
lower VAT rates for e-books
as their printed equivalent

December 2018: End
of unjustified
geoblocking

April 2018:
More affordable
cross-border
parcel delivery

January
2020: Revised
consumer
protection rules

January 2021:
Simplified VAT rules
making it easier to buy
and sell goods online

VAT

WHY IS ENDING UNJUSTIFIED GEOBLOCKING IMPORTANT?
Geoblocking makes it hard for online shoppers to buy from a website based in another EU country.
This is why, in 2016, the European Commission proposed new rules to end discrimination on the basis of nationality or
place of residence, as part of the Digital Single Market strategy.
The new rules – which will enter into force as of 3 December 2018 – will ensure that consumers no longer face unjustified barriers
such as being re-routed back to a country-specific website, or having to pay with a debit or credit card from a certain country.

MAIN PROBLEMS REGARDING GEOBLOCKING IN 2015

63% of websites did not let shoppers buy from another EU country.
95%

allow access to the same website
and show the same product

72%

allow registration

49%

deliver to the shopper’s country

42%

accept shopper’s method of payment

37%

accept shopper’s payment card details

Total

Only 37% of websites allow shoppers
to buy online from another EU country

GEOBLOCKING BY SECTOR (2015)
Electrical household appliances

86%

Electronics & computer hardware

79%

Computer games & soware

73%

Clothing, shoes & accessories

65%

Cosmetics & healthcare products

63%

Books

60%

Online reservations of offline leisure

40%

Travel services

33%

This results in less revenue for companies and less choice for consumers.
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EU28 ONLINE RETAILERS OVERALL (2015)

WHAT DOES ENDING UNJUSTIFIED GEOBLOCKING MEAN FOR CONSUMERS?
The European Parliament, the Council and the Commission have delivered on their commitments made during the September
2017 Digital Summit in Tallinn by agreeing to end unjustified geoblocking, one of the EU priority files:

The sale of goods
(without physical delivery)

The sale of electronically
supplied services

The sale of services provided
in a specific physical location

A Belgian customer wishes to
buy a refrigerator and finds
the best deal on a German
website. The customer can order the
product and collect it at the trader’s
premises or organise delivery himself.

A Bulgarian consumer
wishes to buy hosting
services for her website
from a Spanish company. She will
now have same access to the service
as the Spanish consumers.

An Italian family can buy a
trip from a French website
to an amusement park in
France without being redirected to
an Italian website.

Choice of website
A Swedish customer
wanting to access an
Italian online store cannot
be automatically rerouted without
his consent to the Swedish version
of that website.

Credit Card Payments
A Belgian will be able to
pay with her credit card on
an Austrian website if that
type of credit card is accepted by
the trader for Austrian customers.

Buying tickets online
An Estonian family wanting
to buy tickets for a concert
in France will be able to buy
tickets with the same conditions as local
customers, for instance with the same
reduction for online advance bookings.

WHAT IS NOT INCLUDED IN THE REGULATION?
The new geoblocking rules do not concern services that are not covered by the Services Directive. Sector specific legislation
addresses this:
Transport services:
EU transport rules already prohibit
discrimination based on nationality and
place of residence for flight tickets, bus and
coach transport, waterborne transport.

Retail financial services:
There are rules in place concerning mortgages,
opening a bank account and buying cross-border
insurance.

Audiovisual services:
Facilitating the access to audiovisual services across borders is part of other initiatives under
the Digital Single Market strategy:
Cross-border portability of online
content: since April 2018, Europeans have
been able to use their online subscriptions
to films, sports events, e-books, video
games or music when travelling in the EU.

Copyright and related rights
applicable
to
certain
online
transmissions: easier licencing for
online transmissions and cross-border
access.

Audiovisual Media Services Directive:
EU rules for audiovisual media
promoting European works and
preserving cultural diversity.

The Commission will review by March 2020 the scope of the geoblocking Regulation, including the potential inclusion of
the non-audiovisual services (software, games, e-books, music) under the non-discrimination clause.
The Commission will also analyse whether in other sectors, such as services in the field of transport and audio-visual services,
any remaining unjustified restrictions based on nationality, place of residence or place of establishment should be eliminated.
In some cases, there are objective justifications for different prices and conditions in different territories, under the Services
Directive, that remain valid. Examples:
Different market conditions:
when there is a higher or lower demand
influenced by seasonality
(different holiday periods)
VAT
and prices charged by
competitors.

Extra risks linked to different rules:
when VAT rules and procedures vary
in different territories and
result in diverging consumer
protection laws.

@DigitalSingleMarket
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Intellectual Property Rights:
the trader must possess the rights to sell
into any territory; e.g. copyright
protected content such as
streaming or downloading
music, software or video games.
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